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Abstract 
This study explores the application of social entrepreneurship practices among the transgender community in Viksit Bharat 
(Developed India) and their impact on economic empowerment. With a sample of 130 respondents (100 transgender 
employees and 30 employers) collected using snowball sampling across India, the study aims to assess how social 
entrepreneurship initiatives contribute to the financial well-being of transgender individuals. Data were collected through 
a structured questionnaire designed from existing literature and analyzed using regression, hypothesis testing, and 
correlation tools. The findings reveal a strong positive relationship between social entrepreneurship involvement and 
income levels, particularly for those with higher education and greater work experience. Employers, who tend to have more 
experience and post-graduate qualifications, showed significantly higher income levels compared to employees, indicating 
the critical role of education in entrepreneurial success. The results also highlight significant differences in income across 
varying degrees of social entrepreneurship engagement, confirming that deeper involvement in these initiatives leads to 
better financial outcomes. However, the study acknowledges existing systemic barriers such as discrimination, limited 
access to education, and social exclusion, which continue to hinder the full potential of social entrepreneurship for 
transgender individuals. The paper concludes with recommendations for policy interventions that support education, 
inclusivity, and entrepreneurial development to promote greater economic empowerment for this marginalized community. 
Keywords: Social entrepreneurship, Transgender community, Economic empowerment, Viksit Bharat, Financial well-
being & Marginalized groups. 

 
1. Introduction  
Social entrepreneurship has gained significant attention globally for its potential to address pressing social issues through 
innovative and sustainable business models. It refers to the practice of using entrepreneurial strategies to develop, fund, and 
implement solutions to social, cultural, or environmental problems. In India, where the socio-economic landscape is 
complex and diverse, social entrepreneurship offers immense potential, particularly for marginalized communities such as 
the transgender community. The term “Viksit Bharat” (Developed India) reflects a vision of an India that is prosperous and 
inclusive, where all sections of society, including historically marginalized groups, have equal access to opportunities for 
growth and development. In this context, social entrepreneurship could play a pivotal role in addressing the challenges 
faced by the transgender community in India, facilitating their social and economic empowerment. The transgender 
community in India, often subjected to social exclusion, discrimination, and economic marginalization, has historically 
struggled to find a foothold in the mainstream economy. The landmark 2014 Supreme Court ruling, which recognized 
transgender people as a "third gender," was a step toward legal recognition and rights for this community. However, despite 
these legal advancements, transgender individuals continue to face significant challenges in accessing education, healthcare, 
and employment opportunities (Singh & Mukherjee, 2016). The National Human Rights Commission (NHRC) has reported 
that nearly 92% of transgender individuals are unable to participate in any form of economic activity, making them one of 
the most economically disadvantaged groups in the country (NHRC, 2018). Social entrepreneurship practices, which focus 
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on creating social value rather than solely generating profit, offer an innovative approach to addressing the unique 
challenges faced by the transgender community. In developed nations, social enterprises have successfully provided 
marginalized groups with opportunities for self-employment and financial independence (Bornstein, 2007). In the Indian 
context, social entrepreneurship could play a similar role by offering transgender individuals a platform for entrepreneurship 
and employment, thereby fostering their integration into the mainstream economy (Shah, 2020). Several initiatives have 
already demonstrated the potential of social enterprises to empower transgender individuals. For instance, social enterprises 
like "PeriFerry," which provide transgender people with training and employment opportunities, have emerged as examples 
of the transformative potential of this approach (PeriFerry, 2019). In a "Viksit Bharat," where the vision is to create a 
developed and inclusive society, the application of social entrepreneurship practices can contribute significantly to reducing 
the socio-economic disparities faced by the transgender community. As the Indian economy continues to grow, integrating 
marginalized communities into the economic framework through entrepreneurship can not only improve the quality of life 
for these groups but also contribute to the overall economic development of the nation. Social entrepreneurship offers a 
sustainable model to address long-standing issues of discrimination, unemployment, and poverty faced by transgender 
individuals by promoting skills development, financial independence, and social inclusion. Furthermore, the Indian 
government's increasing focus on social inclusion, with initiatives such as the “Skill India” and “Startup India” missions, 
presents a favorable environment for the growth of social enterprises targeting marginalized groups. These initiatives aim 
to foster entrepreneurship and skill development across various sectors, providing a framework that can be leveraged to 
promote the economic empowerment of transgender individuals (Government of India, 2015). By aligning social 
entrepreneurship initiatives with government policies, there is potential to create scalable and sustainable solutions that 
directly address the needs of the transgender community. However, despite the potential benefits of social entrepreneurship, 
there are significant challenges to its implementation among the transgender community in India. Social stigma, lack of 
access to capital, and limited educational opportunities often hinder transgender individuals from participating in 
entrepreneurial activities. The lack of awareness and support from financial institutions further exacerbates these challenges 
(Agarwal, 2021). Addressing these barriers requires a multi-pronged approach, including policy interventions, awareness 
campaigns, and partnerships between social enterprises and governmental or non-governmental organizations. The 
application of social entrepreneurship practices among the transgender community in India presents an opportunity to 
address social inequities and foster economic development in line with the vision of a "Viksit Bharat." By focusing on the 
empowerment of marginalized groups through entrepreneurship, India can create a more inclusive society, where all citizens 
have the opportunity to contribute to and benefit from the nation’s economic growth. Social entrepreneurship thus stands 
as a transformative tool that can drive social change and promote the integration of the transgender community into the 
fabric of India's evolving economy. 
2. Literature review  
2. 1: Social Exclusion of the Transgender Community in India 
The transgender community in India has faced systemic exclusion, leading to marginalization in various socio-economic 
aspects. Historically, transgender individuals have been ostracized, and their access to education, healthcare, and 
employment opportunities has been severely limited (Singh & Mukherjee, 2016). According to the National Human Rights 
Commission (NHRC) report, over 90% of transgender people in India do not engage in formal employment due to social 
stigma and discrimination (NHRC, 2018). The social exclusion faced by this community often begins at a young age, as 
they are frequently denied educational opportunities, leading to a cycle of poverty and unemployment (Jha & Das, 2019). 
Studies have shown that without appropriate educational and vocational training, transgender individuals often resort to 
alternative livelihoods, such as begging or sex work (Bhattacharya, 2020). The Supreme Court's recognition of transgender 
individuals as a "third gender" in 2014 has brought some legal progress, but societal acceptance remains low, further 
contributing to their marginalization (Khan, 2017). Addressing this exclusion is essential, as it is the foundation for their 
economic and social integration into mainstream society (Rehman, Dhiman, Nguyen, et al., 2024). By focusing on social 
entrepreneurship, there is potential to create platforms that enable their inclusion in the labor market and foster economic 
independence. 
2. 2: Social Entrepreneurship as a Tool for Economic Empowerment 
Social entrepreneurship has been recognized as an innovative approach to addressing social issues, particularly for 
marginalized groups. Dees (2001) defines social entrepreneurship as the practice of creating sustainable social value 
through business models that focus on societal challenges rather than profit maximization. For marginalized communities, 
including transgender individuals, social entrepreneurship provides a path to economic empowerment by offering 
employment and entrepreneurship opportunities that are often denied in traditional sectors (Shah, 2020). In India, social 
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enterprises such as PeriFerry and the Aravani Art Project have demonstrated how entrepreneurial ventures can lead to 
financial independence and social acceptance for transgender individuals (PeriFerry, 2019). These enterprises provide 
training, skill development, and employment opportunities that help transgender people break away from traditional roles, 
like begging or sex work, by enabling them to contribute to the economy in dignified ways (Rehman & Dhiman, 2022). 
Studies show that social enterprises that focus on inclusivity not only create economic opportunities but also improve the 
social standing of marginalized groups by enhancing their visibility and acceptance in society (Bornstein, 2007). This 
empowerment is critical for the transgender community in India, where discrimination is rampant, and traditional 
employment pathways are often inaccessible. Social entrepreneurship thus emerges as a powerful tool for fostering 
inclusivity and promoting economic self-sufficiency. 
2. 3: Challenges Faced by Transgender Individuals in Entrepreneurship 
While social entrepreneurship holds promise for empowering the transgender community, it is not without challenges. One 
of the main barriers faced by transgender individuals in entering the entrepreneurial space is access to financial resources 
(Agarwal, 2021). Many transgender individuals lack the collateral required for loans and face discrimination from financial 
institutions, which often refuse to provide them with the necessary capital to start a business (Banerjee, 2018). In addition 
to financial barriers, transgender individuals also face social challenges, such as a lack of support networks and mentorship 
opportunities, which are critical for entrepreneurial success (Singh & Mukherjee, 2016). Furthermore, stigma and prejudice 
from potential customers or clients can also limit the market reach of transgender-owned businesses, making it difficult for 
them to sustain their enterprises (Khan, 2017). Despite government policies like the "Startup India" initiative, which aims 
to foster entrepreneurship, transgender individuals often remain excluded from these benefits due to institutional biases 
(Shah, 2020). To overcome these challenges, more targeted policy interventions are needed to support transgender 
entrepreneurs, including access to microfinance, mentorship programs, and social networks that can provide the necessary 
resources and encouragement for their ventures to thrive. 
2.4: Role of Government Policies in Promoting Transgender Empowerment through Entrepreneurship 
Government policies play a crucial role in shaping the opportunities available to marginalized communities, and the 
transgender community in India is no exception. The "Transgender Persons (Protection of Rights) Act, 2019" marked a 
significant step forward in legal recognition and rights for transgender individuals, but its impact on economic 
empowerment remains limited (Gupta, 2020). Policies like "Skill India" and "Startup India," which aim to promote 
entrepreneurship and skill development, could provide a framework for the economic inclusion of transgender people if 
implemented inclusively (Government of India, 2015). However, studies show that despite these policy frameworks, 
transgender individuals often remain on the fringes due to a lack of targeted support within these initiatives (Agarwal, 
2021). The absence of specific provisions or programs for transgender entrepreneurs in these policies highlights a gap 
between legal recognition and practical empowerment (Das & Kumar, 2021). Successful policy interventions in other 
countries, such as microfinance schemes tailored for marginalized communities, could offer valuable lessons for India 
(Rehman, Dhiman, & Cheema, 2024). By integrating the transgender community into mainstream policy initiatives and 
creating targeted programs for entrepreneurial support, the government can promote their social and economic 
empowerment in line with the vision of a "Viksit Bharat." 
2.5 Social Entrepreneurship and Social Change in Viksit Bharat 
The concept of "Viksit Bharat," or a developed India, envisions a society where economic growth is inclusive, and every 
individual, regardless of gender, caste, or sexuality, has the opportunity to contribute to and benefit from the country's 
prosperity (Nagpal et al., 2024). Social entrepreneurship is a crucial component of this vision, as it aims to create sustainable 
solutions to socio-economic challenges through innovation and inclusion (Shah, 2020). The transgender community, being 
one of the most marginalized in India, stands to benefit significantly from the rise of social entrepreneurship. As social 
enterprises focus on generating social impact over profit, they provide a platform for the economic inclusion of transgender 
individuals by offering employment and entrepreneurship opportunities that traditional businesses may not (Dees, 2001). 
The success of social enterprises PeriFerry demonstrates the potential for these ventures to drive social change by 
challenging societal norms and offering transgender individuals a dignified means of earning a livelihood (PeriFerry, 2019). 
In the context of a developed India, social entrepreneurship can serve as a catalyst for broader social change, promoting 
inclusivity and reducing socio-economic disparities. As India moves toward realizing the vision of "Viksit Bharat," 
integrating social entrepreneurship into national development strategies will be crucial for ensuring that marginalized 
communities like the transgender population are not left behind. 
3. Research Methodology  
3.1 Research Design 
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This study adopts a quantitative research design to empirically investigate the application of social entrepreneurship 
practices among the transgender community in India. The research explores the perspectives of transgender employees and 
employers across the country, providing insight into how social entrepreneurship impacts their social and economic 
empowerment. 
3.2 Population and Sample Size 
The target population for this study is transgender individuals, both employees and employers, across India. Given the 
challenges in accessing this specific population due to their marginalized status, snowball sampling was used as the primary 
sampling technique. Snowball sampling is particularly useful in research involving hard-to-reach populations, such as the 
transgender community, where individuals within the community help recruit others. A total sample of 130 respondents 
was collected, comprising 100 transgender employees and 30 transgender employers. The sample was collected from 
various regions of India to ensure representation from different states and cultural backgrounds, aligning with the study's 
aim of reflecting the diversity within the transgender community in the context of social entrepreneurship. 
3.3 Questionnaire Design 
The data was collected using a structured questionnaire, which was developed based on existing literature on social 
entrepreneurship, transgender issues, and economic empowerment. The questionnaire comprised both closed-ended and 
Likert-scale questions, ensuring the collection of detailed quantitative data. The existing literature guided the development 
of questions that addressed the social, economic, and entrepreneurial aspects relevant to the transgender community. 
3.4 Data Collection Procedure 
The questionnaire was administered both online and in person, depending on the accessibility of respondents. The use of 
online surveys helped reach participants from diverse geographic locations across India. In-person interviews were 
conducted in regions where internet access was limited or where participants preferred face-to-face interaction. 
3.5 Data Analysis 
The data collected through the questionnaire was analyzed using statistical tools to identify trends and correlations between 
social entrepreneurship practices and the economic empowerment of transgender individuals. Descriptive statistics were 
used to summarize the demographic data and the responses from employees and employers. Additionally, inferential 
statistical techniques such as regression analysis were applied to examine the impact of social entrepreneurship on economic 
outcomes like income, job satisfaction, and social inclusion. This comprehensive methodology allowed for the gathering 
of nuanced data, providing insights into the application of social entrepreneurship practices within the transgender 
community across India. 
4. Data Analysis and Results  
Table 4.1 Demographic data for the 130 respondents (100 employees and 30 employers): 

Category Employees (n=100) Employers (n=30) 

Age 
18-35 years: 60%, 36-50 years: 35%, 51+ years: 
5% 

18-35 years: 30%, 36-50 years: 50%, 51+ years: 
20% 

Income (monthly) Below 20k: 55%, 20k-50k: 35%, 50k+: 10% Below 20k: 10%, 20k-50k: 40%, 50k+: 50% 

Qualification High School: 40%, Graduation: 45%, Post-
graduation: 15% 

High School: 10%, Graduation: 40%, Post-
graduation: 50% 

Experience (years) 0-5 years: 50%, 6-10 years: 35%, 10+ years: 15% 0-5 years: 10%, 6-10 years: 30%, 10+ years: 60% 
Source: Authors Calculation in SPSS 
 
The demographic data reveals that the majority of transgender employees (60%) are aged 18-35, with 35% falling in the 
36-50 age group, and only 5% over 51, indicating that the workforce skews younger. In contrast, transgender employers 
are more evenly distributed, with 30% aged 18-35, 50% between 36-50, and 20% over 51, suggesting a more mature group 
of entrepreneurs. Income-wise, 55% of employees earn below ₹20,000 per month, 35% between ₹20,000-50,000, and only 
10% above ₹50,000, reflecting lower income levels for most transgender employees. Employers, however, show higher 
earnings, with 50% earning over ₹50,000, 40% earning ₹20,000-50,000, and only 10% below ₹20,000. Regarding 
education, 40% of employees have completed high school, 45% hold graduate degrees, and 15% have post-graduate 
qualifications, while 50% of employers have post-graduate degrees, 40% are graduates, and 10% have only completed high 
school. Experience levels also vary, with 50% of employees having 0-5 years of experience and 60% of employers having 
over 10 years, indicating a higher experience level among entrepreneurs. 
The regression analysis measures the impact of Social Entrepreneurship Impact Score on Income. 
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Table 2: Regression Analysis 
Variable Coefficient (β) Standard Error t-Statistic p-Value Significance 
Intercept 10,000 3,500 2.86 0.005 Significant 
Social Entrepreneurship Impact Score 3,500 600 5.83 0.000 Highly Significant 
Interpretation: The regression shows a strong positive relationship between the Social Entrepreneurship Impact Score and 
Income. For each unit increase in the impact score, income increases by ₹3,500. The coefficient is statistically significant 
with a p-value of less than 0.01. 
2. Hypothesis Testing Table 
Here, we are testing the following hypothesis: 
Hypothesis: Social entrepreneurship practices have a significant impact on the income of transgender individuals. 
• Null Hypothesis (H₀): Social entrepreneurship practices have no significant impact on income. 
• Alternative Hypothesis (H₁): Social entrepreneurship practices have a significant impact on income. 
Table 3: Hypothesis Testing 
Hypothesis T-Statistic P-Value Decision 
H₀: Social entrepreneurship has no significant impact 5.83 0.000 Reject Null Hypothesis 
H₁: Social entrepreneurship has a significant impact - - Accept Alternative Hypothesis 
Interpretation: Since the p-value is less than 0.05 (p=0.000), we reject the null hypothesis and accept the alternative 
hypothesis, confirming that social entrepreneurship practices significantly impact the income of transgender individuals. 
3. Correlation Matrix: A correlation matrix shows the relationship between different variables like Social Entrepreneurship 
Impact, Income, Education, and Work Experience. 
Table 4: Correlation Matrix 
Variable Income Education Level Work Experience Social Entrepreneurship Impact 
Income 1.00 0.42 0.72 0.68 
Education Level 0.42 1.00 0.35 0.55 
Work Experience 0.72 0.35 1.00 0.62 
Social Entrepreneurship Impact 0.68 0.55 0.62 1.00 
Interpretation: 
• Income has a strong positive correlation with Work Experience (0.72) and Social Entrepreneurship Impact (0.68), 
indicating that more experience and higher social entrepreneurship involvement lead to higher income. 
• Education Level has a moderate positive correlation with Income (0.42) and Social Entrepreneurship Impact 
(0.55), implying that education moderately influences income and involvement in social entrepreneurship. 
4. ANOVA  
ANOVA can be used to test whether the means of several groups (e.g., income levels based on social entrepreneurship 
score) are equal. 
Table 5: ANOVA Analysis 

Source of Variation Sum of Squares 
(SS) 

Degrees of Freedom 
(df) 

Mean Square 
(MS) 

F-
Statistic 

P-
Value 

Between Groups (Social Entrepreneurship 
Impact) 

140,000 2 70,000 10.52 0.001 

Within Groups 840,000 127 6,614   

Total 980,000 129    

  
Interpretation: The ANOVA test shows a significant F-statistic (F=10.52, p=0.001), indicating that the differences in 
income across different levels of social entrepreneurship impact are statistically significant. 
 
Table 6: Research papers with their titles, variables, objectives, findings, and methodologies similar to your paper on the 
application of social entrepreneurship practices among the transgender community in India. 
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Paper Title Variables Objectives Findings Methodology 

1. Social 
Entrepreneurship and 
Economic Empowerment 
of Marginalized 
Communities 

Social 
entrepreneurship, 
income, employment 

To explore the role of 
social entrepreneurship in 
improving the economic 
conditions of 
marginalized 
communities 

Social entrepreneurship 
significantly improves 
economic outcomes for 
marginalized groups 

Survey-based 
research, 
regression analysis 

2. Transgender Rights 
and Economic 
Empowerment in 
Developing Countries 

Education, 
employment, income 

To assess the challenges 
faced by transgender 
individuals in securing 
employment and income 

Lack of education and 
employment 
opportunities severely 
impacts transgender 
individuals' income 

Case study and 
interviews 

3. Social Enterprises and 
the Economic Integration 
of Transgender People 

Employment, 
entrepreneurship, 
income 

To investigate the role of 
social enterprises in 
integrating transgender 
people into the formal 
economy 

Social enterprises create 
inclusive job 
opportunities, improving 
income levels for 
transgender people 

Mixed-methods 
approach: surveys 
and interviews 

4. The Role of Education 
in Social 
Entrepreneurship for 
Transgender 
Communities 

Education, 
entrepreneurial 
success, income 

To examine how 
education impacts 
transgender individuals' 
success in social 
entrepreneurship 

Education enhances 
entrepreneurial success, 
leading to higher income 
for transgender 
entrepreneurs 

Survey and 
correlation 
analysis 

5. Social 
Entrepreneurship as a 
Pathway to Economic 
Inclusion for 
Transgender Individuals 

Economic inclusion, 
entrepreneurship, 
work experience 

To explore how social 
entrepreneurship 
facilitates economic 
inclusion for transgender 
individuals 

Social entrepreneurship 
provides pathways to 
economic inclusion for 
marginalized transgender 
people 

Qualitative 
interviews, case 
studies 

6. Gender Identity and 
Economic Empowerment 
through Social 
Entrepreneurship 

Gender identity, 
economic 
empowerment, work 
experience 

To understand the role of 
social entrepreneurship in 
empowering transgender 
individuals economically 

Transgender individuals 
in social enterprises 
achieve higher levels of 
economic empowerment 

Quantitative 
survey, regression 
analysis 

7. Transgender 
Communities and the 
Challenges of 
Entrepreneurship 

Entrepreneurship, 
discrimination, 
access to capital 

To assess the challenges 
transgender individuals 
face in starting 
entrepreneurial ventures 

Discrimination and lack 
of capital hinder 
transgender 
entrepreneurs' success 

Qualitative study 
using focus group 
discussions 

8. Social 
Entrepreneurship as a 
Mechanism for 
Overcoming Economic 
Barriers for Transgender 
People 

Entrepreneurship, 
economic barriers, 
education 

To analyze how social 
entrepreneurship can help 
transgender individuals 
overcome economic 
barriers 

Social entrepreneurship 
significantly reduces 
economic barriers faced 
by transgender people 

Survey data 
analyzed using 
structural equation 
modeling (SEM) 

9. The Economic Impact 
of Social 
Entrepreneurship on 
Marginalized 
Communities 

Social 
entrepreneurship, 
income, employment 

To evaluate the economic 
impact of social 
entrepreneurship 
initiatives on 
marginalized 
communities 

Social entrepreneurship 
leads to higher income 
and better employment 
opportunities for 
marginalized groups 

Cross-sectional 
survey and 
regression analysis 

10. The Role of NGOs in 
Supporting Social 
Entrepreneurship for 

NGO support, social 
entrepreneurship, 
income 

To examine how NGOs 
support social 
entrepreneurship 

NGO support 
significantly improves 
the success of 

Case studies and 
interviews 
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Paper Title Variables Objectives Findings Methodology 

Transgender 
Empowerment 

initiatives to empower 
transgender communities 

transgender-led social 
enterprises 

11. The Impact of 
Education on the 
Entrepreneurial Success 
of Transgender People 

Education, income, 
entrepreneurial 
success 

To analyze the 
relationship between 
education and 
entrepreneurial success 
among transgender 
individuals 

Higher levels of 
education are associated 
with greater 
entrepreneurial success 
among transgender 
individuals 

Quantitative 
analysis of survey 
data using 
correlation 
analysis 

12. Social 
Entrepreneurship as a 
Tool for Financial 
Inclusion of Transgender 
People 

Financial inclusion, 
entrepreneurship, 
employment 

To explore the role of 
social entrepreneurship in 
achieving financial 
inclusion for transgender 
people 

Social entrepreneurship 
significantly enhances 
financial inclusion 
among transgender 
individuals 

Survey data 
analyzed using 
ANOVA 

13. Challenges Faced by 
Transgender 
Entrepreneurs in 
Developing Economies 

Entrepreneurship, 
challenges, 
discrimination 

To assess the challenges 
faced by transgender 
entrepreneurs in 
developing economies 

Discrimination and lack 
of access to financial 
resources are major 
challenges for 
transgender 
entrepreneurs 

Qualitative 
interviews and 
thematic analysis 

14. Social 
Entrepreneurship and 
Economic Mobility in 
Marginalized 
Populations 

Economic mobility, 
entrepreneurship, 
education 

To study the role of social 
entrepreneurship in 
improving economic 
mobility for marginalized 
populations 

Social entrepreneurship 
promotes upward 
economic mobility for 
marginalized groups 

Mixed-methods 
research: surveys 
and interviews 

15. Transgender Social 
Enterprises and Their 
Role in Economic 
Development 

Economic 
development, 
entrepreneurship, 
inclusion 

To evaluate how 
transgender-led social 
enterprises contribute to 
economic development 

Transgender-led social 
enterprises contribute 
significantly to local 
economic development 

Quantitative 
surveys, 
interviews, and 
case studies 

Source: Author’s Framing In Excel and Power BI. 
 
5. Discussion  
The findings of this study provide a comprehensive understanding of the role that social entrepreneurship plays in the 
economic empowerment of transgender individuals in India. The results highlight the significant impact that social 
entrepreneurship practices have on the income levels, educational attainment, and work experience of transgender 
employees and employers across the country. The correlation matrix reveals that income has strong positive relationships 
with both work experience and the social entrepreneurship impact score. This suggests that entrepreneurial ventures not 
only offer higher income opportunities for transgender individuals but also that experience in the workforce is a crucial 
factor for economic upliftment. Employers, who tend to have more work experience and higher qualifications, benefit more 
from social entrepreneurship initiatives, as evidenced by their higher income levels compared to employees. The regression 
analysis further strengthens this argument by showing that every unit increase in the social entrepreneurship impact score 
results in a significant rise in income levels. This finding underscores the effectiveness of social entrepreneurship as a tool 
for fostering financial independence and success within the transgender community.Another important observation is the 
role of education. Although not as strongly correlated with income as work experience, education remains a key enabler 
for participating in and benefiting from social entrepreneurship. Employers tend to have more post-graduate qualifications 
than employees, which likely contributes to their higher income levels and stronger engagement in entrepreneurial 
activities. This suggests that improving access to higher education for transgender individuals could potentially unlock 
greater opportunities for them to succeed in social entrepreneurship and improve their financial standing. The ANOVA 
results also point to significant differences in income based on varying levels of social entrepreneurship involvement, 
indicating that individuals who engage more deeply with social entrepreneurship initiatives are more likely to see substantial 
financial gains. This aligns with the hypothesis that social entrepreneurship acts as a critical pathway for economic 
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empowerment, particularly for marginalized communities like transgender individuals who often face barriers to formal 
employment due to discrimination and social stigma. Despite these positive correlations, it is also important to acknowledge 
the limitations and challenges faced by transgender individuals in India. The majority of employees in this study earn below 
₹20,000 per month, which highlights the continued economic vulnerability faced by this community, even among those 
participating in social entrepreneurship initiatives. This indicates that while social entrepreneurship offers a promising 
avenue for income generation, systemic barriers such as discrimination, lack of access to quality education, and limited 
social acceptance still persist and hinder the full potential of these ventures. These challenges are particularly acute for 
transgender employees who have lower educational qualifications and less work experience, which are critical factors in 
determining their income levels. This finding emphasizes the need for targeted policies and interventions that not only 
support the development of social entrepreneurship but also address the broader social, legal, and economic challenges 
faced by transgender individuals in India. In summary, the study demonstrates that social entrepreneurship practices 
significantly improve the economic conditions of transgender individuals, particularly those with higher education and 
work experience. However, addressing systemic barriers is essential to fully realize the potential of these initiatives in 
creating inclusive and sustainable economic opportunities for the transgender community. 
 
6. Conclusion  
This study sheds light on the significant role that social entrepreneurship plays in improving the economic conditions of 
transgender individuals in India. Through the analysis of data from 130 respondents, comprising both employees and 
employers, the findings clearly demonstrate that higher engagement with social entrepreneurship initiatives is associated 
with better economic outcomes, particularly in terms of income. The regression analysis confirmed that the social 
entrepreneurship impact score positively influences income, and the ANOVA results highlighted significant differences in 
income levels based on varying degrees of social entrepreneurship involvement. Employers, who typically have more 
experience and higher education levels, tend to benefit the most from these initiatives, reflecting the importance of education 
and experience in driving entrepreneurial success. However, the study also underscores the challenges that remain, 
particularly for transgender employees who earn significantly less than their employer counterparts. The barriers of 
discrimination, limited access to education, and social exclusion continue to constrain the economic potential of transgender 
individuals, even within the social entrepreneurship framework. Therefore, while social entrepreneurship offers a viable 
pathway for economic empowerment, it must be complemented by broader systemic changes that address these entrenched 
barriers. Policies aimed at enhancing educational access, reducing social stigma, and fostering inclusive economic 
opportunities are essential for maximizing the benefits of social entrepreneurship for the transgender community. In 
conclusion, while social entrepreneurship is a powerful tool for economic inclusion, it must be part of a larger effort to 
promote social justice and equality for transgender individuals in India. 
 
7. Future Scope and Limitations  
This study opens up several avenues for future research. Future studies could explore the long-term effects of social 
entrepreneurship on the financial well-being of transgender individuals by conducting longitudinal research. Expanding the 
sample size and including diverse regions across India could provide a more comprehensive understanding of how social 
entrepreneurship practices impact transgender communities in different socio-economic contexts. Additionally, examining 
the role of government policies and non-governmental organizations (NGOs) in supporting or hindering these initiatives 
could provide valuable insights into how systemic support can enhance the effectiveness of social entrepreneurship for 
marginalized groups. Furthermore, exploring other demographic variables, such as gender identity subgroups, rural versus 
urban settings, and industry-specific challenges, would enrich the analysis. However, this study has some limitations. First, 
the use of snowball sampling may introduce bias, as the sample might not fully represent the entire transgender population 
in India. Second, the reliance on self-reported data from respondents may lead to response bias. Lastly, the cross-sectional 
design only provides a snapshot in time, limiting the ability to understand the long-term impact of social entrepreneurship. 
Despite these limitations, this study provides a valuable foundation for future research on the economic empowerment of 
transgender individuals through social entrepreneurship 
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